
W i s c o n s i n  insights 1

A report from  
the University  
of Wisconsin  
foUndAtion

Winter 2013 insights
W I S C O N S I N

Fueling dreams, encouraging entrepreneurs

Board all aces on giving

personal experiences drive research



2 University of Wisconsin Foundation

President’s Message

By almost any third-party ranking or metric, 
the University of Wisconsin is indeed one of the 
world's great universities. For more than 150 
years, this public-private partnership has been 
producing ideas and shaping people who have 
transformed the world. 

There are of course other great universities, but ours is held in special 
regard: UW-Madison has exceeded all reasonable expectations outsiders 
have of a public university located in a small state in the upper Midwest. 

We are the underdog that made it. That raises the eternal question: Why us?
I think the "secret sauce" in our success is coordinated commitment. Every great university has extraordinary 

individual faculty members, alumni, students and leaders. We are not exceptional in that regard. But our history 
and success is marked by extraordinary coordinated commitments of time, energy, intellect and resources 
demonstrated by stakeholders.

That commitment began with the foundation laid by the taxpayers of Wisconsin. Those taxpayers, whose 
real incomes were far less than ours today, put the wind at our back with a fabulous parcel of land and generous 
funding over many decades. Together, these taxpayers financed a university whose quality was out of proportion 
to the economic size of our state. Our citizens coordinated for the public good.

Coordinated commitment has helped distinguish our faculty and research enterprise as well. Our investment 
in interdisciplinary endeavors, cluster hiring and cross-campus collaboration have made the whole greater than 
the sum of the parts in ways that other universities seem unable to match. 

Our national reputation has also been shaped by various forms of coordinated commitment by our students. 
The best known may be the anti-war activism of the 1960s, but we also see that commitment in more playful 
endeavors. What student body doesn't wish it had Jump Around, the only football fan "wave sequence" worthy 
of survival, and the Fifth Quarter that punctuate football Saturdays? Camp Randall is a spectacular facility, but 
the coordinated commitment of our students and fans is what makes it a premier venue. 

In all of these cases, our coordinated commitment has enabled us to achieve something greater than we could 
have achieved in acting alone in narrow self-interest. By trusting that others will do their part, we all become 
better. It is the Wisconsin Way.

Perpetuating our wonderful public-private partnership has become a greater challenge today. For a variety 
of reasons, the financial support of the state has been in decline. That leaves our university at something of a 
crossroads, and it leaves each of us with a choice. How will we react to the challenge posed by the deteriorating 
fiscal condition of our state and the threat it poses to the university? 

michael Knetter
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The way forward is to increase our collective commitment. Campus leaders are committed to making tough 
decisions about where and how we're going to excel, and they are also committed to developing new sources 
of revenue.  

Our work at the UW Foundation is to facilitate the role alumni and friends can play in advancing the 
university through philanthropy. On the one hand, our opportunity is great. We have nearly 400,000 alumni 
and many other friends who care deeply about our mission. As we often say, if all our alumni and friends gave 
$100 each year, the resulting $40 million would provide an enormous lift for the university. 

But the challenge is also great. Achieving coordinated commitment in philanthropy at a large public 
university faces major obstacles. The sheer size of the university makes the $100 donor feel powerless. How 
can my gift matter? We also face the classic free rider problem in economics: Individuals may rationally 
conclude there are enough others to take care of the university. And among our various stakeholder groups 
that must coordinate for us to succeed, the alumni and donor population is the largest and most dispersed of 
any. These are all serious headwinds to achieving coordinated commitment in philanthropy.

We are fortunate that many of our alumni and friends have already made extraordinary coordinated 
commitments. One example is the Wisconsin School of Business naming gift, in which 14 alumni have 
contributed $95 million to invest in quality while preserving the School's name. No other university has 
achieved this kind of coordinated commitment from alumni. Why did it happen at Wisconsin? Because our 
alumni and friends instinctively understand that this approach captures what makes Wisconsin different from 
the rest—it is the essence of what makes this underdog special. 

Generating the kind of coordinated commitment the university needs in philanthropy will require a more 
diligent and organized approach than is typical at public universities or even at privates. We can draw a lesson 
from our students here. 

The coordinated commitment that we call “the wave” works at Camp Randall because a hard core group 
of students willed it to work. I think of that hardcore group as the students in Section O at Camp Randall. 
Their enthusiasm and commitment inspired their neighbors in Sections N and P to act. And that commitment 
of the students with some pushing and cajoling of neighboring sections in the stadium eventually stimulated 
everyone to act. Now it runs like a clock on football Saturdays.

And so it must be with philanthropy. 
To help raise awareness about the importance of annual giving and to encourage more alumni and friends 

to join you in supporting the university's mission, this fall we launched the Share the Wonderful campaign. 
The goal of the campaign is to share this wonderful university with the next generation by keeping it strong.   

If we all do our part and commit a little more to our human capital project, we can make it stronger than 
ever. You can count me in. I will be increasing my gift this year, and I hope you will consider doing the same.

 On, Wisconsin!



4 University of Wisconsin Foundation

Volume 9 Number 2

Winter ’13

2    president’s message

6    BrieFs

         Keck Foundation funds genome research
         Gift dedicates collection in honor of Don Bowman 
        Bucky Wagon and Miss America
         Terrace turns blue over the summer
         Multimillion dollar gift supports Waisman  
             Center scholars
         Sick Kids Can't Wait campaign

10  meet the Board 

      melinda "mindy" mount

12  giFts in action 

      Fueling dreams: chad navis studies,  

      encourages entrepreneurship  
 

16  extending Wisconsin's raspberry season 

18  an upbeat investment in young  
      musicians 
22  tax program helps working poor 

24  Fresh air leads to a new life

26  experiences inspire alzheimer's research          
30  great people  
      red shirt helps great people

32  school of education Board all aces 

34  annual campaign 
      share the Wonderful

35  Wisconsin Weekend college coming soon

8 9

16

24

6

18



W i s c o n s i n  insights 5

9

insights
W I S C O N S I N

[           ]On the cover
Stained glass representations of 
the iconic Memorial Union chair 
design adorn the interior space  
of the Union South building at the 
University of Wisconsin-Madison.

editorial director

Lynne Johnson

managing editor

Chris DuPré

contributing Writers

Chris DuPré 
Ann Grauvogl 

marketing manager

Debbi Peterson

marketing specialist

Sue Zyhowski

design and layout

Sue Ellibee, Ellibee + Ellibee

photography

James Gill, Jeff Miller, Bryce Richter,  
Steve Milanowski, Christie Taylor, Bruce Cascia,  
Gary Krueger

address comments or questions to:

Chris DuPré
UW Foundation
1848 University Avenue
Madison, WI 53726-4090
608-263-0863
chris.dupre@supportuw.org

visit our website at: supportuw.org
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Briefs

Keck 
Foundation  
funds genome 
research 
A team of scientists and engineers at 
the University of Wisconsin-Madison 
will work to develop new ways to 
create synthetic genomes, which 
contain an organism’s complete 
hereditary information. Their research 
on genome “foundries” is being 

supported by a $1million grant from 
the W.M. Keck Foundation. 
 The four faculty investigators leading 
the research will be Aseem Ansari of  
biochemistry and the Genome Center 
of Wisconsin, Jennifer Reed of 
chemical and biological engineering, 
Parmesh Ramanathan of electrical and 
computer engineering, and David  
Schwartz of chemistry and the Nanoscale  
Science & Engineering Center.
 The team hopes to leapfrog the 
current approach to synthesizing 
genomes, which has involved copying  

an existing small genome via time- 
intensive and cost-prohibitive methods.  
The proposed Genome Foundries  
would consist of a suite of computational  
tools, novel instrumentation, hardware 
fabrication languages and precision-
tailored small molecules.
 "This grant makes possible a highly 
synergistic partnership among these 
four researchers and their teams," Ansari 
said.  "If this works, it will completely 
change the paradigm. All of a sudden, 
the main intellectual, technological and 
financial roadblocks are removed. 
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gift dedicates collection in 
honor of don Bowman

 
Gardens and trees were a refuge for Donald E. Bowman (’52 BA L&S), 
who enjoyed a career as one of the nation’s top money managers.

“He loved being outside, planting things and watching them 
grow,” daughter Missi Bowman said. “He was enthusiastic about 
trees and flowers and gardening. That was his therapy, in a way, 
to be outside and garden. He always had a beautiful garden, ever 
since he was little.”

In memory of her father and his connection to the University of 
Wisconsin-Madison, Missi Bowman has made a gift to dedicate  
the Arboretum’s Rugosa Rose collection in his honor.

“Missi's gift to the Arboretum is extremely generous and a 
truly special way to recognize her father,” said Jennifer Skolaski, 
Arboretum donor relations specialist. “Not only will the Rugosa 
Rose collection honor the work that Donald Bowman did for the 
UW-Madison, but it once again demonstrates the legacy he has  
left to this university. We appreciate all of the support and 
leadership we have received from the Bowman family."

The gift for this collection will go toward the Ed Hasselkus 
Curator Endowment to help fund a permanent curator for the 
Longenecker Horticultural Gardens.

In his own giving, Donald Bowman targeted, among other 
efforts, the Class of 1952’s gift to expand the Botany Garden, 
which lies along University Avenue between Chamberlin,  
Lathrop and Birge halls.

Bowman died in 2010 at age 80 after a distinguished career in  
money management. He was the former president and chief 
executive officer of T. Rowe Price Associates Inc., and he went  
on to establish his own Bowman Financial Management Co.  
in Baltimore. He served on the UW Foundation Board of Directors 
from 1978 to 1990.

Missi Bowman said her father lived a hardscrabble existence 
growing up during the Great Depression. “His mom always grew 
things and preserved jams and planted green beans and corn,”  
she said. “They always had lots of homegrown fruit and 
vegetables. That ideal of doing for  
yourself was instilled into him.

“The UW was his family, in a way,” 
she said of her father, who earned a 
varsity letter in track and field. “He had 
so many fond memories of going to 
school there, being in his fraternity. He 
met my mom there. He sat on many 
education boards in the Baltimore 
area, and education was such an 
integral part of his life.”

Missi Bowman said her father 
would be happy knowing a part of the 
Arboretum memorializes him.

“I know he’s smiling now,” she 
said. “He loved the Arboretum, and he 
loved Madison.”

alumni and friends turned out 
in force august 8 for university 
of Wisconsin-madison day at 
the Wisconsin state Fair. laura 
Kaeppeler of Kenosha, miss 
america 2012 (with tiara, next 
to Bucky Badger), rode on the 
Bucky Wagon with the spirit 
squad and Bucky in the fair’s 
daily parade. hands-on activities 
from across campus and an 
overflow pep rally highlighted 
the day. the Bucky Wagon, 
which displays the power of 
philanthropy, was deemed 
unsafe and ready for the scrap 
heap. it was remanufactured 
through a college of engineering 
project. many in-kind donations 
from companies with ties to 
the university – key among 
them pierce manufacturing 
of appleton – were crucial in 
remaking the vintage fire engine 
into a 21st century marvel.     

 “Seed funds from the W.M. Keck 
Foundation allow us to commit 
graduate students and postdocs to 
this high-risk, high-reward project and  
put our ideas to the test. I don't think  
there are many other sources that  
would commit to early stage 
technology on this scale,” he said. 
“The Keck Foundation is taking a leap 
of faith, with the understanding that 
we have credible track records in each 
one of those areas. Moreover, we have 
leveraged the wealth of expertise in 
allied areas across the UW."

 

Don Bowman
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Briefs

A society of graduate student scholars 
will be created at the Waisman Center 
to focus on childhood mental health 
and developmental disabilities thanks 
to a planned multimillion-dollar estate 
gift from Dr. Richard Morse (’67 MD) 
of New Orleans.  
   “This is a game-changing gift,” 
said Marsha Mailick, director of the 
Waisman Center. “The Morse Fellows 
will be conducting interdisciplinary 
research, and these graduate students 
will come from a minimum of three 
academic departments.”
 The endowed Morse Society and 
Fellowships ultimately will provide 

support for eight to 12 graduate 
students for a three-year period each 
as they research various aspects 
of childhood psychopathology and 
developmental disabilities. Morse has 
indicated he plans to start the Morse 
Society and Fellowships on a smaller 
scale with a direct gift during his 
lifetime.
 “Dr. Morse’s vision will have an 
impact on graduate research far into 
the future,” said Martin Cadwallader, 
dean of the Graduate School. 
“Bringing together scholars from 
various disciplines and vantage points 
will spark new avenues of inquiry and 

Union Terrace turns blue 
The Memorial Union Terrace saw a different shade this  

summer thanks to the Mendota Blue Movement.

 “Mendota Blue” chairs graced the Terrace from the end 

of April through July to spotlight the Memorial Union 

Reinvestment project. Donors who made gifts of $1,000 or 

more are receiving a limited-edition Mendota Blue terrace chair 

as a thank-you gift. The UW Credit Union was a partner in 

the Mendota Blue Movement, the official launch to the public 

phase of Wisconsin Union’s longer-term capital campaign. 

A Blueprint for the Next 100 Years, the campaign has a goal 

of raising $25 million by the end of 2015.

 "UW Credit Union was founded soon after Memorial Union 

was completed, so both organizations share a long history 

of service to the UW and greater Madison community,” said 

UW Credit Union President and CEO Paul Kundert, who 

also serves on the Wisconsin Union Campaign Cabinet. 

“The Union is cherished in our community, and we're  

pleased to continue to help the organization and support  

the capital campaign." Phase I of the Memorial Union 

renovation is under way. 

multimillion-dollar gift supports 
Waisman center scholars

UWFYI
FOR YOUR INFORMATION

Visit unionreinvestment.wisc.edu for more on the Memorial Union 
Reinvestment Project.



W i s c o n s i n  insights 9

green Bay packers head coach 

mike mccarthy and his wife, 

Jessica, below, have joined 

supermodel cindy crawford  

as co-chairs of the american 

Family children’s hospital’s  

sick Kids can't Wait campaign. 

the four-year, $45 million 

building project will raise funds 

needed to provide 26 more 

pediatric critical care beds, new 

operating room equipment and 

treatment spaces for children 

requiring advanced heart and 

radiological procedures. 

could pay great dividends to society.”
 Morse, a professor of psychiatry 
at Louisiana State University, looked 
at institutions across the country 
who could execute his vision. UW-
Madison, with the Waisman Center 
and Graduate School so involved with 
interdisciplinary studies, fit the bill. The 
fact that his parents, Herbert (’25 LLB 
LAW) and Freda Belle Morse (’26 BPH 
L&S), were both Badgers also played 
into his decision. “I discussed it with 
my parents before they passed away 
in ’90 and ’95,” Morse said.
 The estate gift establishing the 
Morse Society and Fellowships  
honors and contains the estates of not 
only Morse and his parents but also 
his partner, Larry Connor.  

Morse hopes his gift and the scholar-
ship it inspires will help children far 
into the future.
 “I have found that the best work 
is interdisciplinary, when we put 
together the basic sciences, clinical 
practice plus public policy,” he said. 
“The people getting the shortest  
end of the stick and paying the 
greatest price in society right now 
are children with mental illness and 
developmental challenges. We can  
do better.”

UWFYI
FOR YOUR INFORMATION

Read more about the Waisman Center at 
waisman.wisc.edu.

UWFYI
FOR YOUR INFORMATION

Learn more about 'Sick Kids Can’t 
Wait' at uwhealthkids.org.
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Meet the Board

Melinda "Mindy" Mount
Mindy Mount (’81 BBA BUS) is a corporate vice president and chief financial officer for the Online Services 
Division of Microsoft in Bellevue, Washington. She serves on the Audit Committee of the Foundation’s Board 
of Directors. Before joining Microsoft, she worked in high-level finance positions for AOL in the United 
Kingdom, Time Warner and Morgan Stanley.

Q: Why did you decide to serve on the Foundation’s Board of directors?

A: Over the years, I’ve been very involved with the Wisconsin School of Business. I had been on the dean’s 
Advisory Board for many years and have also served as an advisor to the Applied Corporate Finance program. 
I’ve really enjoyed my involvement with the Business School  and what it offered in terms of the opportunity 
for me to interact with the dean, the faculty and, of course, the students. Joining the board of the Foundation 
was a fantastic opportunity to learn more about the entire university and its activities – the chance to meet 
deans from many of the different schools, and to get to know the chancellor and his vision for the university’s 
future and the opportunity to meet with a like-minded group of fellow board members who share my passion 
for helping keep the University of Wisconsin great.   

Q: how would you describe your experience with the Board?

A: It’s been incredibly interesting, rewarding and, frankly, just a lot of fun. The University of Wisconsin-
Madison is such a rich and diverse environment, so to hear what is happening in the other schools and 
colleges, most of which are leaders in their own areas, is fascinating. I’ve enjoyed connecting with the senior 
leadership at the university and hearing what they’re thinking about and where they’re going to be taking 
the overall university in the coming years. And then, of course, the other Board members are a talented and 
diverse group of people, and it’s been great getting to know them as well.

Q: how did your uW-madison education prepare you for the world?

A: The University of Wisconsin is a very large school. You learn how to find your way and make your 
path in what looks like a big place. I came from a small town in Wisconsin (Oconomowoc), and when you go 
to Madison, the huge university, trying to figure out how you fit in there at first seems a little intimidating. 
When I graduated, I moved to New York City. Frankly, I’m not sure I would have moved to New York City if 
I had gone to a smaller school. Being at Madison certainly prepared me for venturing into a bigger, unknown 
world. The education was also a great foundation. I had a real passion for business and mathematics, and the 
university gave me the opportunity to explore all sorts of classes and majors where my interests and passions 
could be applied in the world.  I had the opportunity to major in Actuarial Science, which is not a major 
offered at many universities, and that gave me a solid grounding in that profession before I graduated. 
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Q: a lot of your giving in 

support of the university has 

been unrestricted. Why do you 

choose to make your gifts  

that way?

A: From serving on the Business School 
dean’s advisory board, I know the deans really 
value the flexibility that unrestricted gifts give 
them, in terms of being able to make decisions 
about what the highest and best uses for those 
funds are. As a supporter of the School and a 
supporter of the dean, I want to be able to give 
them what they want and need in order to 
accomplish their goals.   

Q: What inspires your philanthropy?

A: My current passion and focus is around education.  I believe that giving people access to a great 
education sets them up for a very successful life, not only for that particular individual, but often for their 
extended families as well. UW-Madison fits with my overall interest in education. It ensures that there is a great 
educational resource in Wisconsin for the people of the state. The university is one of the state’s greatest assets, 
both in terms of the education it provides as well as the research it does for medicine, agriculture, business and 
so on. It all contributes to making sure Wisconsin remains a strong, vibrant state. Being able to help in some 
small way with making sure that continues is a tremendous privilege.

Q: to many people on the outside, microsoft seems like this mysterious 

giant. What’s it like to work there?

A:  Microsoft is a tremendously fun place to work, for several reasons. One is that we have amazing global 
reach. Almost everyone has heard of Microsoft. People around the world know our products, use the products 
and love the products. It is a great privilege to work on something so central to so many people’s lives. Another 
is that our industries are incredibly interesting; they are changing all the time. I love a great intellectual exercise, 
and when you work in technology, every day brings new opportunities and challenges because our world is 
so rapidly changing. The third reason, and perhaps the most important, is that it’s a place filled with incredibly 
bright people, who are great to work for and with. In your day-to-day interactions, you’re always being 
challenged and amazed by your colleagues, which makes for a very fun day.

Melinda "Mindy" Mount

Melinda "Mindy" Mount
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There are only two degrees of 
separation between Pure Fix Cycles, 
a fixed-gear bicycle business in 
Los Angeles, and Cascia Films, 
a video production company in 
Wisconsin. Professor Chad Navis 
in the Wisconsin School of Business 
links the young entrepreneurs 
and inspired them to start their 
successful companies.

Navis, assistant professor of management and 
human resources, once planned to be an entrepreneur 
until he discovered the potential of research to 
minimize risk, create value and generate new 
knowledge. He brings his love of the topic and 
his insights into classes such as Entrepreneurial 
Management, where students, including Pure Fix 
founders Michael Fishman (’11 BS BUS) and Austin 
Stoffers (’11 BS BUS) and Cascia film founder  
Logan Cascia (’12 BS BUS), learn how to start  
successful companies.

Fixed-gear bicycles were the new thing in  
Los Angeles when Fishman and Stoffers saw their 
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FUELING DREAMS:  
Chad Navis studies,  
encourages entrepreneurship

�  Austin stoffers, left, and michael fishman learned to write a business plan in entrepreneurship class, after which 
they launched pure fix cycles.

Gifts in Act ion

business opportunity two years ago. This year, they 
expect Pure Fix Cycles (purefixcycles.com) to do  
$5 million in business. “We wouldn’t have known  
how to write a business plan from scratch without  
the entrepreneurship class,” Stoffers said, adding  
Navis was always ready to talk about big ideas  
and help with business strategies. Stoffers and  
Fishman won second place in the Burrill Business  
Plan Competition. The inexpensive, easy-to-maintain 
and easy-to-customize fixed-gear bicycles are 
increasingly popular on college campuses. 

“Teach Me How to Bucky,” an online music video 
that went viral, was only the beginning for video  
maker Cascia, who shot a commercial with filmmaker 
David Zucker (“The Naked Gun”) in June in Eagle 
River, Wisconsin. Cascia Films (casciafilms.com),  
his video production company, has created  
commercials for Harley Davidson and videos for  
the Green Bay Packers. 

Cascia took the entrepreneurship class to learn  
how to start a business. “(Navis’) interest was 
inspiring,” Cascia said, adding he also was  
encouraged by entrepreneurs who spoke to the 
class. This year, he was invited back to tell his story. 
Coincidentally, Cascia also met his “Teach Me  
How to Bucky” partner the first day of the 
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V  filmmaker Logan cascia leveraged an entrepreneurship class into a video production business.

entrepreneurship class, when Quincy Harrison  
ended up in the wrong room. The men clicked and  
the rest is history. 
 

the psychology of entrepreneurship 

Psychology is as important as sociology and 
economics when Navis examines how, and to 
what effect, entrepreneurs pursue and give 
meaning to their new ventures. Psychology looks 

at how individuals order their world and how 
entrepreneurs draw on that to succeed, he said.

In his first paper, Navis found former rivals 
XM and Sirius did a lot right when they jointly 
helped the public understand satellite radio 
before they jockeyed for audience share. “Until 
people really understood what it was, audiences 
didn’t distinguish between the two firms,” he 
said. Building an overall audience benefited both 



companies, which have since merged. Online 
grocers, however, did not create a unified view of 
the value of their service, and most failed, Navis 
said. Companies invested millions of dollars to 
change how customers shop for groceries, and the 
plan could have succeeded, he said.  The dot-com 
bubble burst, however, and funds dried up when 
investors were unable to recognize and separate the 
distinct merits of online grocers from e-commerce 
firms more generally.

Navis and co-author Mary Ann Glynn from 
Boston College received the 2011 and 2012 IDEA 
Thought Leader Award from the Entrepreneurship 
Division of the Academy of Management for 
their papers about how new market categories 
emerge and entrepreneurial identity.  Navis 
also is a principal in the Initiative for Studies in 
Transformational Entrepreneurship and is faculty 
director of the G. Steven Burrill Business Plan 
Competition. Philanthropy supports Navis’ research, 
and he brings the results into his classrooms to  
help students bring their dream to fruition. One 
of the unexpected benefits of teaching has been an 
ongoing connection to students, he said. 

Fueling dreams 

Fishman and Stoffers, both from small Los Angeles 
high schools, were looking for a big school 
experience when they chose the University of 
Wisconsin-Madison. The real estate majors enrolled 
in entrepreneurship class because they were 
interested in starting their own business. “We’ve 
always been really ambitious dudes,” Stoffers said. 
“We always wanted to do our own thing.”

The fixed-gear bikes are called “fixies,”  
according to the business’ website. Mechanically, 
the cog on the back wheel is fixed to the wheel 
instead of having a ball bearing system that allows 
the wheel to spin independently. On fixies, if you 
pedal forward, the bike moves forward. If you pedal 

backwards, the bike moves backwards.  Riding 
a fixie has grown in popularity because of its 
fundamental simplicity. This is a bike with very  
few parts.

“What people see first is price and 
customization,” Fishman said. College campuses  
are usually flat, so fixies are easy to use and need 
almost no maintenance.

The men started their business while still in 
school, ordering 165 bikes that they sold in two 
weeks. They went to trade shows, pitched stores 
in Madison and then moved back to Los Angeles, 
where fixies have taken off. So far, they’ve sold 
about 7,000 bikes and operate a 20,000-square- 
foot warehouse in Burbank. “We’re really, really 
busy,” Fishman said, giving Navis credit for 
encouraging them and talking through strategies 
and big ideas.

Cascia had the Cascia Films concept in mind 
when he took the entrepreneurship class. He had 
a camera, and the class showed him how to start 
and grow a business, he said. When Navis liked 
his business model, Cascia was encouraged to start 
his video production company. Every new project 
has built on previous success, he said. The “Teach 
Me How to Bucky” video marketed itself, and then 
artists started calling him to build viral marketing 
campaigns. He’s mostly produced music videos and 
commercials, which can be seen on his website. 

The “Packer Rock Anthem” caught Zucker’s eye, 
and the filmmaker emailed to see if Cascia might 
be interested in making a video together. Cascia 
hopes the relationship will continue. “It’s pretty cool 
to have a connection to a director without going 
through an agent,” he said.  – Ann Grauvogl

15W I S C O N S I N  insights

UWFYI
FOR YOUR INFORMATION

Visit bus.wisc.edu for more information or to  
make a gift.

Gifts in Act ion
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Gifts in Act ion

into November, she said. “It’s really a whole new 
market that’s available and extends the fresh fruit 
season in Wisconsin.”

The trial looks at how to best grow raspberries 
with no rainfall, higher temperatures and a longer 
season. The demands on the plant are higher, Harbut 
said, and she’s studying how to maximize yields 
with minimum added nutrients. The high tunnel 
also opens the door to study production of dwarf 
sweet cherry trees and whether strawberries can be 
grown vertically to maximize production in a small 
space. All of that work will be helpful for urban 
agriculture as well, Harbut said.  – Ann Grauvogl

Extending Wisconsin's  
raspberry season

UWFYI
FOR YOUR INFORMATION

Visit cals.wisc.edu for more information or to make a gift.

Fruit growers, however, don’t know how plants’ 
nutritional needs change if they’re grown in a 14-foot 
high tunnel. A new high tunnel, paid for through 
the University of Wisconsin-Madison’s College 
of Agricultural and Life Sciences Annual Fund, 
makes it possible for Rebecca Harbut, an assistant 
professor of horticulture and a UW Extension fruit 
crop specialist, to find needed answers. Local growers 
helped build the tunnel last spring at the West 
Madison Agricultural Research Station.

Grants don’t generally cover infrastructure costs,  
Harbut said. But she’ll be able to leverage having a  
high tunnel to secure grants to improve fruit production.

“We really appreciate the flexibility that the Annual  
Fund allows us to invest money where we need it 
most,” Dean Kathryn VandenBosch said. Not only 
does the annual fund allow the College to be nimble 
in pursuing developing opportunities or addressing 
issues; it also allows the dean to attract other dollars.

Giving to the Annual Fund is about trusting 
that the funds will be used to address the College’s 
greatest needs, said professor emeritus Allan Bringe, 
a regular donor. Instead of designating his gift for 
a particular use, he believes the College will know 
how to best use it.

Harbut is working with fall-bearing plants that 
begin producing in mid- to late-August and continue 
through frost. A high tunnel can extend the season 

When it comes to growing fruit crops in Wisconsin, high tunnels—which 
most of us would see as tall hoop houses—are becoming all the rage. 
Hundreds have gone up thanks to a federal cost-sharing program, and 
they promise to conserve resources and extend growing seasons for 
customer favorites such as raspberries.
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�  professor rebecca harbut, 
front, and student michael 
muehlbauer check raspberries 
growing in a 14-foot high 
tunnel, where they’re working 
to lengthen Wisconsin’s 
growing season.
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Music often inspires people to dream big. 
Young musicians playing big-band jazz at the Birch Creek Music 
Performance Center in Door County moved John Peterson to make a major 
investment in the University of Wisconsin-Madison School of Music.

An upbeat investment in   young musicians  

John peterson, center,     v
visited with music students  

michael romas (trumpet),  
richard schadt (percussion)  

and Joseph Greer (trombone)  
in the auditorium of music  
hall in may. peterson, who  

established the John and carolyn 
peterson Jazz professorship,  

died september 30.

Gifts in Act ion



19W I S C O N S I N  insights

An upbeat investment in   young musicians  
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“I knew nothing about the program at Birch Creek when a friend suggested we go to a concert,” said 
Peterson, emeritus professor of Communicative Disorders, in a July interview. He died on September 30.  
“It was absolutely wonderful. Kids between 14 and 19 were performing, along with faculty from all over the 
country – the Eastman School of Music, Indiana University, all top-notch programs. 

“Well, the students just blew me away,” Peterson said. “I thought, ‘If they can do this out here, why can’t  
we develop a program like this on campus at the School of Music?’”

Peterson supported many cultural endeavors in Madison and Wisconsin and established the John and 
Carolyn Peterson Jazz Professorship at the UW. Pianist-composer Johannes Wallmann, formerly director of 
jazz studies at California State University, East Bay, was hired from a field of more than 140 applicants and 
started this fall in the post.

In the competitive world of recruiting the best music students, the School of Music has many strengths, but 
it had lagged behind its peers in its jazz program.

“We’re missing a component as a major music educational institution in the United States of America, the 
home of jazz, if we don’t have a jazz program that is an integral part of the study options that students of all 
stripes can have here, music majors as well as non-music majors,” said John Stevens, director of the School. 
“We have had and continue to have very fine jazz musicians on our faculty. What this position allows us to do 
is really take a step to having a more comprehensive jazz program. 

“This will be the first time we’ve had a faculty member whose entire job is devoted to jazz, as opposed to 
teaching bass like Richard Davis or teaching saxophone or composition like Les Thimmig,“ he said.

Building blocks in place 

Wallmann comes to UW-Madison with a reputation as a world-class performer, composer, educator and 
consensus builder.   

“There are a lot of things in place to build on,” he said shortly after arriving on campus. “We’re not starting 
from scratch. The big band, for instance, goes back to the 1970s.”

Wallmann’s first focus was examining the jazz offerings that already exist at the School.
“I think what allowed me to be really successful in my previous position, and what ultimately made me an 

attractive candidate here, is that I’m very pragmatic in terms of having a larger vision of where we want to go 
and then looking year to year at what’s possible to take steps in that direction,” he said.

“The long-term goal is a jazz major as an option within 
the School that really prepares students for anything from 
becoming full-time, working, successful jazz musicians and 
composers to being music education majors who are going 
to teach the music and give them a solid foundation in the 
idiom of jazz, as well as the idiom of classical music.”

Wallmann was born in Münster, Germany, and moved 

�  Before coming to UW-madison, Johannes Wallmann  
was director of jazz studies at california state University,  
east Bay. Born in Germany, Wallmann spent much of his 
youth in vancouver, canada.
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to Canada's Vancouver Island when he was 12 years old.  
“It rained eight months of the year in Vancouver, and I didn’t play the popular sports,” he said. “It’s hard 
to catch up to kids who have been playing hockey since they could walk. It’s kind of a boring place to be a 
teenager, so I focused on music.”

Later, while earning his PhD at New York University, Wallmann lived close to the legendary Village 
Vanguard. He took in a lot of live jazz at that club while writing his dissertation on Herbie Hancock, and he 
came to appreciate and write about the Thad Jones-Mel Lewis Orchestra, which in various incarnations has 
held a regular Monday night spot at the Vanguard for decades.

Wallmann has covered a broad scope in his composition and performance, from solo dates and his piano 
trio to more expansive arrangements for larger groups. His most recent CD, “The Coasts,” features the 
Johannes Wallmann Brasstet, which adds trumpet, trombone and tuba to his working trio.

Wallmann said he fell in love with Madison when he performed in the city 12 years ago, and he’s eager to 
work with student musicians of all backgrounds.

value for all musicians 

Jazz makes two vital contributions to a music program, Wallmann said. One is understanding the idiom.   
“It’s the classic American art form,” he said. The second is getting musicians who might not play jazz regularly 
familiar with how to approach the music. “Even for someone who doesn’t improvise, maybe this person might 
play some section charts in a big band for a while, and that player will get an understanding of phrasing and 
things like that,” he said.

Wallmann turned to an often-used analogy of jazz as a musical language, with its own grammar, syntax 
and vocabulary. “Whether somebody improvises within that or simply becomes conversant in that kind of 
language, understanding it when they’re hearing it or playing it is important,” he said, noting that quite a bit 
of 20th century and contemporary classical repertoire calls for improvisation.

“We improvise within the music using this language of jazz,” he said. “But it goes beyond that, taking 
musicians who really only ever perform music that is in front of them and giving them exposure to the 
freedom of saying, ‘It’s also OK for me to make up my own music.’ Composers benefit from that, and teachers 
benefit from that.”

School director Stevens echoed that point. “In 2012, the ability to play all styles and to have a comfort level 
with at the very least playing in traditional jazz and rock styles, in addition to newer, global styles, is important 
for everybody,” he said. “Even violinists who are going to be playing in symphony orchestras will be playing 
pops concerts, and they are going to benefit from exposure to a variety of experiences and styles.”

With a new School of Music Performance Center on the horizon – donors have pledged more than half of 
the estimated $46 million construction cost for the center to rise next to the Chazen Museum of Art – Stevens 
is hopeful that jazz will attract even more great musicians and will be a growing part of the School’s more than 
350 public performances presented each year.

Although John and Carolyn Peterson won’t be there to hear them, the sounds that will echo through those 
halls will be a lasting legacy for the couple who gave so much to the arts at UW-Madison.  – Chris DuPré
UWFYI
FOR YOUR INFORMATION

Visit music.wisc.edu for more information on the School of Music.
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Tax program helps working poor

“Some tax programs are so complicated the 
people eligible can’t fill out the forms,” said Wolfe, 
the chief executive officer of Wisconsin Business 
Development. This forces individuals and families 
who already have trouble making ends meet to pay 
a tax preparer or lose the benefit. Free Application 
for Federal Student Aid (FAFSA) forms are just as 
confusing. “They’re daunting,” Senior Vice President 
Pam Rich (’95 MBA BUS) said, so students who need 
help paying for college often don’t apply.

Through gifts to the University of Wisconsin-
Madison Center on Business and Poverty  
(COBAP), Wolfe and Rich are helping bridge the 
information gap – and putting needed dollars into 
family pockets. Contributions from Wisconsin 
Business Development support the center’s free  
tax and student loan preparation service for  
low-income workers and students from Philadelphia  
to Stanford.

COBAP, an initiative of the Wisconsin School 
of Business in the Puelicher Center for Banking 
Education, supports ways for businesses to improve 
the financial stability of their low-income employees, 
director John Hoffmire said. The tax preparation 
program especially helps employees take advantage  
of the Earned Income Tax Credit, a federal program  
to boost the incomes of the working poor. COBAP 
works with credit unions, smaller UW System  
schools, businesses and non-profit agencies to set  
up the tax preparation sites. It also is the outreach  
arm of the Puelicher Center, director Jim Johannes 
said. It provides an opportunity for business students 

to improve lives by helping people take advantage  
of existing tax programs and set up bank accounts. 

In 2011 and 2012, COBAP provided resources  
to help fill out more than 1,800 income-tax and  
student-loan forms, resulting in an average tax return 
increase of $500.

COBAP secures volunteer site leaders through 
the federally sponsored Volunteer Income Tax 
Assistance program and provides training. 

At Urban Strategies, a Milwaukee consulting 
firm that works with non-profit groups, the COBAP-
supported AmeriCorps site leader recruited about 
35 volunteers to staff two sites. The tax preparation 
service built relationships with clients, who, 
generally, earned $12,000 to $18,000 a year, project 
director Kathryn Berger (’92 JD LAW) said. The 
free service saved money for many clients who had 
previously paid $250 for tax preparation and had  
not received the credit. Even more importantly, 
many of the clients returned throughout the year  
for financial coaching.

In 2011, the UW Credit Union, another COBAP 
supporter, and Progress Through Business reported 
similar benefits at 11 Madison and Milwaukee sites 
where 52 volunteers helped 517 low-income clients 
with tax and student-loan forms. They claimed 
$145,639 in Earned Income Tax Credits and $139,051 
in education credits. “Overall, the program was 
a true success,” the final report noted. The tax 
preparation programs also improved employee 
retention by 32 percent, Hoffmire said.

The key is working through companies, Wolfe 

Gifts in Act ion

Joe Wolfe has a bias against tax programs to help the poor. The benefits 
are fine with the certified public accountant, who spent years in tax 
practice. The forms are another matter.
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V  Student volunteers are central to the Center for Business and Poverty’s tax preparation program that returns more dollars  
to low-income workers.

Gifts in Act ion

said. “If you can work with the business to endorse 
and sponsor the program, it has a much greater 
impact on the employees’ willingness to participate. 
The employer says, ‘We’re willing to invest the time 
and bring in the people who can help.’ It’s like a 
company benefit, and it builds a bond between the 
employees and the business.” 

He called the tax preparation effort  a “but for” 
program: “But for Volunteer Income Tax Assistance 
volunteers sponsored by the Center on Business  
and Poverty using private dollars, hundreds would 
not be getting the help they need.” The objective is  
to keep expanding the program to reach more 
people, Wolfe said.

Wisconsin Business Development is especially 
interested in supporting the tax programs because 

it is committed to job creation in low-income 
communities, Wolfe said. Working with federal 
funds, the company invests in high-impact projects 
and designates a portion of fees from each project for 
community benefit. 

“You’d think (tax preparation) is a small piece, 
but it has a huge impact,” Rich said. “It has huge 
community impact. When individuals learn to use 
the forms, they will do it year after year, and the 
dollars they get back will go into the community.”   
– Ann Grauvogl

UWFYI
FoR YoUR inFoRMATion

For more information or to make a gift, visit  
www.cobap.org.
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Fresh air leads to a new life

The time was June 1958, and Pearson had just 
graduated from Southern University in Louisiana. 
She was on vacation in Milwaukee visiting a brother 
who had moved North in search of a better life.

“I was already admitted to graduate school at 
Atlanta University and at Fisk University,” she said. 
“Over the summer, I would decide which way I 
should go. I was very tired because I had finished 
college in three calendar years.”

And then she experienced that lake air. “I don’t 
know if you can imagine what the weather was in 
Louisiana when I left in June: hot, humid, muggy, 
damp, no relief at night. This was so different,” she 
said. “Then I looked around. I saw different people. I 
was born and reared in the legally segregated South. 
It became interesting to me to see what was going 
on in this part of the world. … So I thought, ‘Maybe 
there’s a school of social work here.’ “

Admissions were closed at what was then a 
satellite Milwaukee campus for the UW-Madison 
School of Social Work, but Pearson did what she 
often has when faced with an obstacle in life. She 
worked around it. 

“I asked the School to look at my application.  
All of my references were there, and I’d already been 
admitted to two schools. It must have been enough 
to get an interview with professors John Teter and 
Max Kurz,” she said. “I was pretty naïve, which 
worked in my favor. I didn’t know you weren’t 
supposed to do that.”

Pearson was accepted and went on to earn her 
master’s degree, work in Milwaukee social services, 
become the first African-American to earn a PhD 

in the UW-Madison School of Social Work in 1973 
and establish the doctoral program in social work at 
Howard University.

She was back on campus in mid-April to witness 
School of Social Work alumnus Rabbi Morris Allen 
('76 BA, '77 MSSW) deliver the inaugural Dorothy 
Pearson Lecture in Equity and Social Justice. Allen 
spoke on “Food, Religion and Workers’ Rights,” 
specifically his campaign on behalf of workers, many 
of them Latino immigrants, laboring in the kosher 
food industry.

Allen’s lecture confirmed her decision to fund the 
series, Pearson said. “I never would have thought 
about a rabbi giving the inaugural lecture. When I 
heard him, I said, ‘This is what I’m talking about.’ I 
learned so much from what he’s doing. I thought it 
was great, and he’s such a delightful person and a 
person of passion.”

Passion has been a constant throughout Pearson’s 
life. “I’m used to challenges,” she said. “It’s because 
of being raised in the South with segregation. You 
were barred from white institutions based on color. 
I wondered, ‘What do they have over there that they 
do not want us to know?’ Or, ‘Maybe I’m not as good 
as I think I am.’ There’s another world out there; 
maybe I’d better go see.”

After she started her coursework in Wisconsin, 
Pearson discovered that she more than belonged. “I 
couldn’t understand what the big secret was,” she 
said. “When I got there and saw my fellow students, 
I saw that they were ordinary people.  I said, ‘What 
is all of this stuff about?’ ”

She called her arrival in Wisconsin “a happy 

After growing up in the heat of Mississippi and Louisiana, Dorothy 
Pearson (’60 MSSW L&S, ’73 PhD L&S) felt the cool breeze off Lake 
Michigan and sensed it was the wind of change.
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Fresh air leads to a new life landing.” “I was very well-accepted,” she said. “My 
little apartment became the study place.”

When she came to Madison at the turn of the 
‘70s for the PhD program, she was elated.  “I was 
thrilled to work with the famous professors: Alfred 
Kadushin, Martin Loeb, E.E. LeMasters, Vivian Wood 
and Irving Pillavin. It was very exciting. I had my 
degree in three years.”

Once she earned her doctorate, Pearson taught 
at the University of Miami School of Medicine and 
Barry University School of Social Work in a joint 
appointment. She was tasked with planning a  
faculty retreat and asked the dean of the Howard 
University School of Social Work to be a co-facilitator. 
“In that process, he said to me, ‘You have to come 
home,’” she said. 

She joined the Howard faculty and quickly 
established the doctoral program in its School of  
Social Work. 

At UW-Madison, Pearson has made gifts to fund 
the lecture series and has included a bequest in her  
will to provide fellowships for African-American 
graduate students. 

“After retiring in 1999, I was thinking back over  
my life and at what point in my life where I 
contributed or where people may have contributed 
to me,” she said. “In those developing years, it 
was the UW that allowed me to move into the 
higher education area, develop a point of view and 
encounter all the wonderful people who I learned 

from. The idea of giving back became the prominent 
road that I wanted to travel, rather than just receiving 
for what I had done. 

“When I was young, somebody took my calls here, 
gave me an interview, gave me support,” she said.  
“I thought, ‘Maybe I could be that for some other little 
girl coming up who is trying to break into that other 
world that has been held back from her.’ ”  
– Chris DuPré

UWFYI
FOR YOUR INFORMATION

Explore socwork.wisc.edu for more about the School of Social Work.

“When i was young, somebody took my calls here, gave me 
an interview, gave me support. i thought, ‘maybe i could be 
that for some other little girl coming up who is trying to break 
into that other world that has been held back from her.’ ”  
                                                                            – dorothy pearson

Dorothy Pearson
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Personal experiences inspire 
Alzheimer's research

The efforts of their research teams at the University  
of Wisconsin-Madison School of Medicine and 
Public Health are providing rays of hope and new 
understanding in the fight against the deadly disease.  

Every day, more families are experiencing the 
ravages of Alzheimer’s. About 5.3 million Americans 
suffer from the disease, and that number is expected  
to exceed 13 million by the year 2050. The average life  
span from the point of diagnosis to death is eight to nine  
years, although some people may live up to 20 years. 

Alzheimer’s research at the UW-Madison is 
advancing on many fronts. An overflow crowd in 

April learned about many aspects of that work at 
“Mini-Med School: Aging Brain and Alzheimer’s 
Disease: What’s Normal and What’s to Worry About,” 
which featured research and clinical highlights 
spearheaded in Wisconsin.

Passion and concern can be seen in the number 
of individual and foundation donors backing 
Alzheimer’s research efforts. Lou Holland Sr.  
(’65 BS CALS) has made gifts toward research, and 
his son Lou Holland Jr. (’86 BA L&S) has shown 
strong support for the family’s Holland Wisconsin 
Alzheimer's Institute Research Fund in support of 
WRAP. The Helen Bader Foundation has supported 
the Wisconsin Alzheimer’s Institute from its 
conception. Other individuals have stepped forward 
with heartfelt gifts large and small, some unsolicited.

From idea to national model

Sager was sitting in the backyard with his wife, 
Mollee, in the late ‘90s. At the time, there was little 
Alzheimer’s disease research being done at the 
School, and he realized a program was needed.  
“The question was, ‘Who do you study?’ And Mollee 
said, ‘You need to study me,’ because her mother  
had developed Alzheimer’s disease.”

He noted that at the time, Alzheimer’s was 
considered an old person’s disease. “That’s analogous 
to saying you can only study heart disease by 
studying those with heart attacks,” Sager said.  

For Dr. Mark Sager, a backyard conversation sparked an idea that gave 
birth to the Wisconsin Registry for Alzheimer’s Prevention (WRAP). 
For Dr. Sanjay Asthana, a visit with his ailing father fueled his passion 
to pinpoint risk factors and causes and lead research into possible 
treatments for Alzheimer’s disease.   

Dr. Mark Sager
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Personal experiences inspire 
Alzheimer's research

V  dr. sanjay Asthana, left, director of the Wisconsin 
Alzheimer’s disease research center, detected signs of 
the disease in his diplomat father, madan mohan-sahai 
Asthana, right.

“That’s just not true. “
The realization that Alzheimer’s could have a 

long gestation period led Sager and colleagues to 
establish WRAP, which started recruiting people 
between 40 and 65 years old with a family history of 
Alzheimer’s. That registry now includes more than 
1,500 participants in Wisconsin and 19 other states 
and is internationally known as a pioneering study  
in prevention research. WRAP is being copied all  
over the world, including as far away as Israel.

 A memory diagnostic clinic network affiliated 
with the Institute has stretched into rural 
communities and Milwaukee, affecting the lives  
of thousands.

“We were started as a partnership between the 
state of Wisconsin, the Helen Bader Foundation 
and the School of Medicine and Public Health,” 
he said. “We have a unique public health mission 
dedicated to improving the quality of care provided 
to Wisconsinites affected by this disease.”  

Suzanne Bottum-Jones oversees  the memory 
diagnostic clinic outreach across Wisconsin. 
“Diagnosing Alzheimer’s is a huge challenge.  
Fourteen years ago, Dr. Sager and the public health 
side of this office were able to design a policy and 
guidelines on the best way to diagnose and manage 
memory issues,” she said.  Statewide, 44 clinics are 
part of the network.

Some minority communities are especially 
vulnerable to Alzheimer’s. “The Bader Foundation 
recognized that African-Americans suffer from 
Alzheimer’s disease in numbers disproportionally 
larger than other communities,” said Gina  
Green-Harris, the Institute’s director of Milwaukee 
outreach. “They charged us with creating community 
outreach and education and building awareness 
around Alzheimer’s disease, but also to go a step 
further and really help with African-Americans being 
diagnosed and getting into treatment earlier.”  

Janet Rowley is the research program manager 

overseeing WRAP. “I’m multigenerational. I have 
Alzheimer’s in the family,” she said. “I want nothing 
more than for us to be able to find answers. Our 
participants are the same way; they want answers.  
I went through that nightmare of having a parent go 
through this and having no support.”

WRAP has sites in La Crosse, Milwaukee and 
Madison. Not all participants have Alzheimer’s in the 
family; a control group contains about 450 people. “Most 
people will tell you, if an answer is not available for my 
generation, I want it for my children,” she said. 
 
a father’s struggle
For Dr. Sanjay Asthana, the fight is personal as well. 
Some years ago, he saw something was not right with 
his father.

Madan Mohan-Sahai Asthana was an economist 
working as a United Nations diplomat in Africa. “During  
the last few years of his job, he and my mother noticed 
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some very early memory problems,” Asthana said. 
“He was in his early 60s. Although the UN wanted 
him to stay, he decided to return to India.”

The younger Asthana, then a trainee in 
Alzheimer’s disease research at the National 
Institutes of Health, started to pick up signs during 
later visits. “I experienced the usual denial; he’s  
your father and a learned man. I said, ‘No, no, 
maybe it’s stress. Maybe he’s unhappy he took 
retirement early.’ I discounted it, even though I  
knew there were issues.”

Two years later, his father’s decline was clear.  
“I basically diagnosed him. He lived with it for 
18 years and suffered every stage of Alzheimer’s 
disease,” Asthana said. “The last two years, you 
don’t wish on anyone. They were very, very tough.”

That experience has driven Asthana, director of  
the Wisconsin Alzheimer’s Disease Research Center  
(ADRC) since 2008, in leading his team of researchers 
and clinicians in quests to identify Alzheimer’s 
earlier in patients and work toward new treatments 
and, perhaps one day, a possible cure. “You see so 
much suffering, and I’ve seen it on a very personal 

level,” he said. “Let’s do something.”
The ADRC combines the forces of the School 

of Medicine and Public Health and the Geriatric 
Research, Education and Clinical Center (GRECC) 
of the William S. Middleton Memorial Veterans 
Hospital in Madison, where Asthana is located.

Sager also is associate director of the ADRC. 
“Dr. Sager and I have joined all our resources, our 
expertise, our passion to develop a very solid, well-
known Alzheimer’s program,” Asthana said in his 
office at the VA hospital. 

“Our program is very extensive, interdisciplinary 
and transdepartmental, and it involves people 
with all kinds of backgrounds,” Asthana said. 
“We have social scientists, lab-based scientists, 
neuropsychologists, physicians, basic scientists, 
statisticians, pathologists, education experts.”

The gerontologists at GRECC fill a unique niche. 
Their work with aging populations is critical in 
dealing with dilemmas such as falls and swallowing 
problems, which can lead to pneumonia, among 
other complications.

‘Mini-Med School’ spotlights research
The April “Mini-Med School” event “Aging Brain and Alzheimer’s Disease: What’s Normal and What’s to Worry 
About” was presented to an overflow audience. Dean Robert Golden of the University of Wisconsin-Madison 
School of Public Health talked about the “UW approach” to health research and treatment as a “synergistic 
synthesis” that results in ideas going from “the lab to bedside to curbside in communities.” The UW team 
taking on Alzheimer’s disease “represents one of the finest examples of this integrated approach,” he said.     

among the mini-med school highlights:
    • 5.3 million Americans have Alzheimer’s disease. A new case is diagnosed every 70 seconds, and 13 million  
       Americans will have Alzheimer’s by 2050. 
    • Alzheimer’s disease is the sixth leading cause of death in the United States, and $200 billion is spent 
       annually to care for patients.
    • Alzheimer’s is the only major disease for which the death rate is going up. 
    • The Wisconsin Registry for Alzheimer’s Prevention has 1,528 volunteers, 72 percent with a family history 
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growing optimism

 At an international conference this year in Vancouver, 
Canada, a number of new findings were spotlighted. 
“Over the last 30 years or so, a lot of research has 
gone into understanding what causes Alzheimer’s,” 
Asthana said. “We don’t still understand the full 
picture; it’s not a single-cause disease like diabetes, 
where if you have insulin problems, you will become 
diabetic. With Alzheimer’s, there are multiple reasons 
and pathologies that go on in the brain.

“We understand some reasons, not all,” he said. 
“That is one of the reasons why we don’t have a cure.”

In building its program, the ADRC has attracted 
many young researchers who are rising stars in  
their fields.

 “We have a lot of relatively young researchers, 
and most of them are contacted once or twice a  
month by other universities seeking them for 
lucrative positions,” he said. “They have stayed 
because of the passion for what goes on here and  
the unique research opportunities. We have been  
able to use some philanthropic funds to retain them.”

As the U.S. population ages, the push to  
overcome Alzheimer’s disease will intensify.

UWFYI
FOR YOUR INFORMATION

Visit videos.med.wisc.edu/videos/40514 to view the  
Mini-Med School presentation on Alzheimer’s disease.

UWFYI
FOR YOUR INFORMATION

For more information on how to give or take part in a research study, contact development directors Marje Murray  
at (608) 265-2922 or marje.murray@supportuw.org or Kristine Thompson at (608) 263-9337 or kristine.thompson 
@supportuw.org. 

       of Alzheimer’s disease, undergoing extensive neuropsychological testing, neuroimaging and lab testing. 
       The volunteers come from 62 counties in Wisconsin and from 29 other states.
    • Lifestyle is important. Any cognitive activity except watching TV, such as playing board games, card games 
       and crosswords, helps brain health. Psychosocial stress such as work-related stress, especially a feeling 
       of loss of control, increases a person’s risk.
    • A diet rich in antioxidants, especially vitamin E; omega-3 fatty acids, like those found in fish such as salmon, 
       and unhydrogenated and unsaturated fats is beneficial and has been termed “the Mediterranean diet.”
    

“We don’t have the cure,” Asthana said. “But we 
are very hopeful that in the next five to 10 years  
we could see a huge breakthrough if we’re able to 
fund enough research and if enough people enroll in 
our studies.”  – Chris DuPré
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Guang Chen
Hometown: FuZhou, China/ 
Appleton, Wisconsin
Guang Chen knows a lot about overcoming challenges.

His family moved from China to Wisconsin when he was 10.  
“I couldn’t even write my own name in English when I came to  
the U.S.,” he said. In his first classroom, he just sat, listening to 
words he could not understand. At recess, though, Chen stayed 
inside to work one-on-one with his teacher to learn English,  
starting with vocabulary.

Within several weeks, he began to know his classmates, 
communicating with hand gestures and pictures – or just playing 
the way kids do. A couple of months later, he began to understand 
the basics. “A big thanks to all my teachers for their persistent 
support,” he said.

“Back then, I never thought I would make it this far to college,” 
Chen said. “Being able to attend UW-Madison is one of my greatest  
achievements in life.” Attending the university is a big step, but Chen sees it as a new challenge. “I like to take 
on new challenges,” he said. “I believe the UW-Madison has all the opportunities and all the future I need.”

A Wisconsin Alumni Association Great People Scholarship, funded by Red Shirt sales, helps Chen afford the  
UW-Madison, and he’s working hard to learn because he doesn’t want donors to feel they’ve wasted their  
money on him. 

A sophomore who loves math and science, Chen is studying pre-pharmacy. “I’d love to find a job in the  
                                                              medical field,” he said. For Chen, however, life skills are the most important 

lessons he’ll learn at the UW-Madison, and he believes higher education  
will give him a better life so he can pay his parents back for their support. 
“My parents always give me hope and cheer me on,” he said. “They are the 
reason why I walk through every door in my life with a smile on my face. 
They have proven to me that hard work will be rewarded greatly in the end.”

Red Shirt helps great people

Guang Chen

�  sales of the fifth edition of the red shirt™ support Great people 
scholarships. the collectible  from the Wisconsin Alumni Association features 
a new design every year. visit uwalumni.com/theredshirt to learn more  
or to order.



31W I S C O N S I N  insights

UWFYI
FOR YOUR INFORMATION

Visit uwgreatpeople.org for more on the Great People Scholarship or to make a gift.

Flora Katz-Andrade
Hometown: Brasilia, Brazil/Madison, Wisconsin
Flora Katz-Andrade radiates the optimism of a woman on a journey she loves. “I want to do something with 
my life,” she said. “I want to make a change in the world. I feel like I’m on the right track and in the right place 
to start.”

The right place is the University of Wisconsin-Madison. And a Wisconsin Alumni Association Great People 
Scholarship funded through Red Shirt sales helps her to be here.

Katz-Andrade arrived with her parents in Madison in 2008 in what she says was a tough move from Brazil. 
The junior is inspired by her parents – her mom is a yoga instructor, her dad, an artist – and she’s the first in 
her family to attend college. “My parents have been a huge push for school,” she said. “I think they want us, if 
we have the opportunity, to go and grab it.”

She works in the School of Music office and has had jobs in the Rathskeller and Capital Café to help  
pay for school. “For someone to help me fulfill my dream makes a big difference,” Katz-Andrade said of  
the scholarship.

Katz-Andrade would like to be a diplomat, and a recent class 
in international studies showed her she’s on the right track. Her 
instructor made Italian one of her favorite classes so far. “I looked 
forward to going to class because we liked to learn the way she 
taught,” Katz-Andrade said, “so I’m taking more Italian.”

What she is most pleased with, however, is the university itself. 
With a high school class of 20 in Brasilia, then 400 in Madison, 
she wanted a big school college experience with clubs, sports and 
everything else a large campus has to offer. This university is easy to 
get around, it’s beautiful, and it feels safe because Madison is a small 
city, she said.

“I’m very, very happy here,” Katz-Andrade said. “I thought about 
going to Minnesota for a little bit,” she admitted, pausing and adding, 
“and I want to slap myself.”

Madison is full of Midwestern friendliness yet Katz-Andrade 
has friends from around the world. She loves spending time on the 
Terrace, the docks and the Lakeshore Path and at the Dane County 
Farmers’ Market. Even though it’s hard to be outside in the winter, 
State Street still feels homey, she said.

 “There are so many different things you can be part of,” Katz-
Andrade said. “It feels right.”  – Ann Grauvogl Flora Katz-Andrade



Annual Campaign

When it comes to annual giving, the School of Education’s Board of Visitors 
earns a perfect score. One hundred percent of the 17 members are committed  
to making gifts to the School’s annual fund – a rare feat among the University  
of Wisconsin-Madison’s school and college boards of visitors.

“I am so proud of my colleagues,” Board President Marlene Hartzman (‘70 BSE EDU) said. “Everybody has  
made a commitment.” The alternative – long-term instability to key programs – wasn’t a choice, she added.  
“Even a school of this stature was going to lose some important functions. You’re faced with this downward spiral, 
and we thought this was unacceptable.”

School of Education  
Board all aces

32
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“Let’s face it, the university needs money,” board member Ron Schwarz (‘77 BSE EDU) said. He expects to  
see even less state funding in the future, and he believes flexibility is important for the dean. “So much money  
is predetermined,” he said. “I think it’s really important she has some leeway.”

 Dean Julie Underwood called the board’s giving an incredible model for other alumni. By showing their trust  
and support of the School, they encourage others to also make annual gifts, she said. “Trust is contagious.”

Boards of visitors across campus were asked to make leadership annual gifts in advance of this fall’s Share  
the Wonderful annual campaign (see page 34). In a changed economic climate, annual gifts ensure  
UW-Madison can provide exceptional educational experiences for students. School of Education board members 
also sent notes and made telephone calls to increase awareness and discuss the consequences of less funding.

The Board of Visitors' 100 percent commitment to annual giving began with a discussion about the board’s 
mission and a question: “If we’re here to support the School and the dean, how do we do that?” Board members 
talked about what the School had given them, and how their lives are so different because of what they gained. 
Visiting with professors brought home the School’s positive impact in the world. Many members, including 
Hartzman, previously only made gifts to specific projects and programs but had shied away from giving to 
the unrestricted Annual Fund. Once board members examined the fiscal situation, they concluded “there’s an 
undeniable, critical need for flexible funds,” Hartzman said. “Once you start to see the consequences of not  
doing it, then the choices become more clear.”

Allowing the dean to decide how to use her gifts makes sense for emerita board member Nancy Torres  
(‘81 BSE EDU). “Who better to make the decisions about how to spend the money than the person running 
the program? It’s a very good program, and they are successful – so they make good decisions.” The well-
respected School includes eight programs that are ranked among the top three in the nation. “It’s my job to 
keep them that way,” Underwood said. “I cannot do that without the support of alumni.”

The Annual Fund gives Underwood flexibility to recruit and retain top faculty to sustain the School’s 
excellence. The School especially uses annual gifts to support external 
relations and communications, allowing it to stay in touch with faculty 
and students. Communicating the good work the School is doing and 
connecting with alumni is huge, Hartzman said.

 Schwarz, who lives in Dallas, Texas, gives to the School because he’s 
in awe of what goes on at the university and in education, including the 
research and the programs that go far beyond teaching teachers to teach. 
“The other reason is, I went to Wisconsin. I love that place, and I want to 
support it because I love it.” Torres also said the university is part of who 
she is, adding everyone in her Alameda, California, community knows 
she’s a UW-Madison alumna and Packers’ fan. “I got a great education, 
but I also see it as part of my extended family,” she said.

Frustrated by the small percentage of alumni who give to the 
university, Torres wonders if they don’t realize how much the state 
paid for their educations in the past. “That money is gone, and it will 
probably never be back,” she said. “People need to write a check.”  
– Ann Grauvogl

“it’s important 
for everyone to 
give back. Why 
wouldn’t we  
want to provide 
the same level  
(of excellence) 
for future 
generations?”
nancy torres, Board of 
visitors member, school  
of education 



34 University of Wisconsin Foundation

Annual Campaign

With Share the Wonderful (STW), the University of 
Wisconsin-Madison launched its first integrated, 
concentrated, multimedia campaign for annual funds. 
Alumni are being reminded of their experiences at 
the UW-Madison and encouraged to ensure future 
generations can enjoy the same world-class education 
by giving to annual funds across campus.
 The campaign reaches out to alumni through 
electronic, print and social media, as well as  billboard 
messages and telephone calls, to encourage gifts to 
annual funds across campus. In a changed economic 
climate, these gifts support the university’s core 
mission -- providing the classes, opportunities and 
inspiration students need by recruiting and retaining 
top faculty members. This outstanding cadre of 
educators and researchers also secures more than 
$1 billion a year in gifts and grants, making the UW-
Madison one of the top three research universities in 
the country and an economic engine for Wisconsin.
 “Alumni and friends already play a crucial role 
in funding the UW-Madison,” Wisconsin Alumni 
Association Chief Operating Officer Mary DeNiro said 

when she introduced the campaign to campus.  
“That will increase over time.” Alumni care about the 
value of their degree, the university’s reputation and 
the next generation, she said. Harnessing that energy 
in a new way will ensure the UW remains one of the 
top institutions for the next 150 years.
 Last year, 20,254 alumni gave $4.5 million to the 
priority  annual funds. “That’s huge,” according to the 
campaign website. “Now imagine what would happen 
if every Badger gave – or increased – his or her current 
gift by 10 percent.”
 The campaign is a joint effort of the university, the 
alumni association and the University of Wisconsin 
Foundation. The 1848 Society has been estabished to 
honor those who give more than $1,000 a year to top 
priority annual funds across campus. 

UWFYI
FOR YOUR INFORMATION

To learn more about Share the Wonderful or to make  
a gift, visit sharethewonderful.org. To learn more about  
the 1848 Society, visit supportuw.org.

"some people have an alma mater.  
You have something more."

Bascom Hi l l  Society
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Soon you will have two chances to experience great faculty lectures in 
destination locations.

Since 1996, members of the Bascom Hill Society (BHS) have been invited to attend Wisconsin Weekend 
Away. Attendees have experienced thought-provoking lectures and in-depth discussions about topics ranging 
from politics to stem cells. 

The weekend took the university’s excellence on the road by bringing some of its best faculty members to a 
warm-weather U.S. resort to interact with alumni and friends. Over the years, attendees have developed new 
friendships and partnerships in support of the university.

After considering the feedback received from BHS members, the UW Foundation in 2013 will join forces 
with the Wisconsin Alumni Association to offer Wisconsin Weekend College, a combination of Alumni College 
and Wisconsin Weekend Away. 

This partnership will present two Wisconsin Weekend College events in two locations in 2013. This change 
in format will also raise awareness of the BHS and the impact of philanthropy on the university among a 
broader range of alumni. It will provide a forum for attendees to interact with key faculty members and learn 
about and discuss university priorities.

            The dates and locations are:
            Friday, February 22–Sunday, February 24, 2013
            Tubac Golf Resort and Spa 
            Tubac, Arizona

            Friday, June 21–Sunday, June 23, 2013
            Hotel Monaco
            Alexandria, Virginia

Wisconsin Weekend College 
coming soon

Bascom Hi l l  Society
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